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aŜǘǊƻ ±ŀƴŎƻǳǾŜǊΩǎ
Solid Waste Management Plan

ÅGrounded in principles of 
Sustainability

ÅExtensive Consultation

Å64 actions changed as a result 
of public consultation







The Problem: Too Much Garbage

Å3.5 million tonnesof garbage annually

ÅCurrently divert 55%

ÅSend about 1.6 million tonnesannually for disposal



Targets

ÅWe set aggressive targets

ÁA minimum of 70% diversion rate by 2015

ÁAspire to 80% diversion rate by 2020

Á10% cut in per capita waste generation by 2020

ÅLagging sectors given priority ςcommercial and 
multi-family



Three levers to effect change

ÅRegulations

ÅInfrastructure

ÅPricing



What about communications?

ÅwŜƎǳƭŀǘƛƻƴǎΣ ǇǊƛŎƛƴƎ ŀƴŘ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜ ǎŜǘ ǘƘŜ ǎǘŀƎŜΧ

ÅCommunications engages, informs, 
encourages new habits. 



Communications goals

1. Raise awareness

2. Fill information gaps







Utilizing Social Media

Å/ƘǊƛǎǘƳŀǎ άŜ-ŎŀǊŘέ 
sent over 800 times



Building Momentum
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Broader communications could build 
awareness

Å²ŜΩǾŜ ŀŎƘƛŜǾŜŘ ǊŜǎǳƭǘǎΣ ōǳǘΧ

ÅEffective communications campaigns are expensive

Áaǳǎǘ άŎǳǘ ǘƘǊƻǳƎƘ ǘƘŜ ŎƭǳǘǘŜǊέ

ÁRepeat across many media

ÅMore campaigns by more municipalities would help 
us all

ÅBut costs would be high



MetroVancouverRecycles.org





Metro Vancouver Zero Waste Conference 
ςMarch 2011

ÅBoard Commitment

ÅEngaging Stakeholders

ÅOn-Line Voting

ÅListening, Engaging, Reacting

ÅAnnual Event



Influencing Product Design

ÅReaching 2020 targets difficult if products are 
difficult to reuse, repair or recycle

ÅProducts and packaging will need to be designed 
ǿƛǘƘ άŎǊŀŘƭŜ-to-ŎǊŀŘƭŜέ ǇǊƛƴŎƛǇƭŜǎ

ÅBeyond the scope of local governments

ÅAdvocacy difficult working alone



²Ƙŀǘ ƛŦ ǿŜ ǎƘŀǊŜŘΧ

ÅAwareness campaigns

ÅInformation tools

ÅAdvocacy



National Zero Waste Marketing Council

ÅLocal governments face high and growing costs 
managing waste

ÅWaste reduction efforts include:

ÁEncouraging residents to reduce, reuse, recycle

ÁAdvocating that EPR be strengthened

ÅSharing resources could increase the impact of local 
voices



National Zero Waste Marketing Council

FCM Resolution
RESOLVED

That the Federation of Canadian Municipalities urge the 
federal government to develop a coordinated approach to 
waste management that leads to the implementation of 
άŎǊŀŘƭŜ-to-ŎǊŀŘƭŜέ ǇǊƻŘǳŎǘ ŀƴŘ ǇŀŎƪŀƎƛƴƎ ŘŜǎƛƎƴ ǿƛǘƘ ŀƴ 
emphasis on reuse and recycling and extended producer 
responsibility regulations for a range of products; and be it 
further 



National Zero Waste Marketing Council

FCM Resolution
RESOLVED

That FCM examine options and opportunities, as resources 
allow, to establish a National Zero Waste Marketing Council, 
with membership including but not limited to local 
governments and regional districts, that would collaborate 
across all levels of government in Canadain development of a 
national public awareness campaign regarding the need to 
reduce solid waste and the actions that can be taken by the 
public to accomplish such reductions.
City of Surrey, British Columbia, Metro Vancouver, British Columbia

C/a .ƛƎ /ƛǘȅ aŀȅƻǊǎΩ /ŀǳŎǳǎ

June 2011, Halifax










