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80% of the factors influencing behaviour did not 
stem from knowledge or awareness.

— Fliegenschnee and Shelakovsky, 1998
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Insanity is doing the same thing over and over 
again but expecting different results.

- Rita Mae Brown.
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“The starting assumption in behavioral psychology 
should be that consciousness doesn’t play a role in 
human behavior”

— Dr. Robert Provine
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• Probably don’t need information

• Measure the right thing

• Think about the embodied change
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Resources
Books

Your Brain at Work – David Rock
Nudge – Thaler and Sunstein
Predictably Irrational
The Upside of Irrationality – Dan Ariely
Switch – Heath and Heath
Sway – Brafman and Brafman

Web
http://www.smf.co.uk/creatures-of-habit.html
http://coi.gov.uk/documents/commongood/commongood-
behaviourchange.pdf
http://www.civilservice.gov.uk/Assets/Behaviour_change_reference_re
port_tcm6-9697.pdf
http://pages.towson.edu/jpomy/behavioralecon/freygeeare97.pdf
http://www.youtube.com/watch?v=XeJSXfXep4M
















