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What weõll cover

ÅWhat is social media

ÅWhy use it

ÅHow you can use it 

ÅWhat to watch for

ÅLoads of examples!





Start with a plan

ÅWhat do you want to do?

ÅWho do you want to reach?

ÅWhy them?

ÅWhat will you say?

Å!ƴŘΧ



How will you reach them?

Face-to-
face

Media 
Publicity

Paid 
Advertising

Collateral/

Print
Online 



300,000,000



Social Media Defined

(Sort of)

ÅOnline technologies and practices

ÅContent created by people  

ÅShare opinions, insights, experiences and 
perspectives

ÅText, video, images



Social Media Revolution

http://www.youtube.com/watch?v=lFZ0z5Fm-Ng


Why?

ÅTwo-way conversation

ÅReach a new audience

ÅBe open, transparent and responsive

ÅCall to action

ÅNip it in the bud

ÅLook good!



The BIG Three 



Å/ŀƴŀŘŀΩǎ ƭŀǊƎŜǎǘ ǎƻŎƛŀƭ ƴŜǘǿƻǊƪƛƴƎ ǎƛǘŜ
Å16 million users (Inside Network, June, 2010)

Å65% of British Columbians (Zinc and Dufferin, 2009)

Å83% of 18-34

Å59% of 35-54

Å49% of 55 and up



ÅThe changing face of Facebook
ÅFastest growing segment on Facebook is 55-65 year-old 

females (InsideFacebook.com)

ÅIn past year, 94% of new social network profiles 
are those 35 years and up (Ipsos 2011)



























Impact of a FB Ad Campaign




